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NEWS Brief
No: 
Fly Safely, Drink Responsibly Campaign Takes Off in Norway
3 December 2019 (Geneva) – The International Air Transport Association (IATA) supported by airports group Avinor, the Civil Aviation Authority of Norway, and the Federation of Norwegian Aviation Industries, has launched a new passenger awareness campaign called Fly Safely, Drink Responsibly to encourage passengers to think carefully about their alcohol consumption before boarding flights. 

Unruly passenger incidents are rare, but when they do happen, can have serious consequences and cause inconvenience for other passengers and employees working onboard and at airports. 
Globally, alcohol intoxication is identified as a factor in around 27% of unruly and disruptive passenger incidents. The campaign therefore reminds passengers to drink responsibly and highlights the personal consequences they may face if they become unruly and disruptive. These range from being denied boarding, to airline flight bans, to being billed for the costs incurred by an airline or in the most extreme cases, arrest and a prison sentence.
The campaign, which coincides with the launch of the Christmas holiday season, will see IATA member airlines, Civil Aviation Authority of Norway, the Federation of Norwegian Aviation Industries, and airports operated by Avinor across Norway working together to reduce the number of incidents of unruly behavior associated with alcohol intoxication. This includes excessive drinking in airport bars and the consumption of duty-free during flights. Fly Safely, Drink Responsibly will be rolled out with digital screen signage in airports across Norway supported by a Facebook, Twitter and Instagram social media campaign. 
Rafael Schvartzman, IATA’s Regional Vice President, Europe, said, “Christmas time is traditionally the season of ‘goodwill to all’ and we want to make sure that applies to air travelers as well. Everyone has the right to a flight free from disturbance. The Fly Safely, Drink Responsibly campaign encourages everyone to take personal responsibility to ensure a safe and enjoyable travel experience for themselves, their fellow passengers and hardworking employees, and to raise public awareness of the consequences of disruptive behavior while flying.” 
Lars Kobberstad, Director General of the Civil Aviation Authority of Norway added, “Air travel should be safe and enjoyable for everyone and we fully support the Fly Safely, Drink Responsibly campaign and the industry’s commitment to tacking anti-social behavior.”
Torbjørn Lothe, Director General of the Federation of Norwegian Aviation Industries, said, “Though incidents with unruly passengers are rare, such incidents regrettably appear to be a growing problem for the industry. This kind of disruptive behavior is totally unacceptable and is also potentially a threat to safety. We therefore fully support IATA's Fly Safely, Drink Responsibly campaign.”   
Kristian Løksa, Head of communications at Avinor, said, “We are pleased to support IATA’s campaign. It is always disappointing to see an incident of unruly behavior but initiatives such as ‘Fly Safely, Drink Responsibly’ show the commitment from those across the industry to work together to ensure an even safer and more enjoyable air travel experience for everyone. 
The Christmas season is a busy time for airports across Norway and we expect this year to be no exception. We encourage passengers to enjoy their journey and be mindful of their fellow travelers as they travel home or to their holiday destination.”

-IATA-

For more information, please contact: 
Corporate Communications
Tel: +41 22 770 2967
Email: corpcomms@iata.org

Notes for editors: 
· IATA (International Air Transport Association) represents some 290 airlines comprising 82% of global air traffic.
· You can follow us at https://twitter.com/iata for announcements, policy positions, and other useful industry information.
· Avinor is a wholly-owned state limited company under the Norwegian Ministry of Transport and Communications and is responsible for 44 state-owned airports. Avinor provides safe and efficient travel for around 50 million passengers annually, half of which travel to and from Oslo Airport.
· Campaign collateral is available to airlines, airports, retailers and potential partners as a toolkit which enables seamless roll out. 
· Fly Safety, Drink Responsibly is based on the One Too Many campaign that has been raising awareness of responsible drinking in the UK and Ireland for the last 18 months. IATA is working to launch responsible drinking campaigns in other markets across Europe.
· More information on industry efforts to tackle unruly passenger behavior can be found here.
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